
 

 

  

 

  

 

2
0

1
0

 

A
n

a
ly

si
s:

 B
u

rt
o

n
 S

n
o

w
b

o
a

rd
s 

 
This document is an analysis of the website 
http://www.burton.com.  The analysis presents data 
on the quality and effectiveness of the foundations of 
the website and its optimisation for purpose.  What 
are not covered are comments on visual appearance, 
usability and visitor conversion analysis.  
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1 Introduction 

The purpose of this document is to inform the reader about the status of the current website.  This 

data should be used to support analysis and new strategy development.  The information forms a 

basic statement of the current website status concerning the quality of the code and its 

optimisation performance with search engines, such as Google.  More advanced reports are 

available. 

2 Website Validity 

It is critical for website success, safety and professionalism that they are built to the common 

standards (defined here www.W3C.org). To validate a website should pass the test below: 

This document was successfully checked as XHTML 1.0 Strict! 

Result:  238 Errors, 7 warning(s) 

Address: http://www.burton.com/ 

Encoding: utf-8  

Doctype: XHTML 1.0 Strict  

Root Element: html 

Root Namespace: http://www.w3.org/1999/xhtml 

3 Keywords that the Search Engines believe are being targeted 

Search enƎƛƴŜǎΣ ƭƛƪŜ DƻƻƎƭŜΣ ŘƻƴΩǘ ǾƛŜǿ ǿŜōǎƛǘŜ ǇŀƎŜǎ ƛƴ ǘƘŜ ǎŀƳŜ ǿŜ ƘǳƳŀƴǎ ŘƻΦ  ¢Ƙƛǎ ǘŀōƭŜ 
shows you what keywords they think the page is being targeted for.  The 1, 2 and 3 represents 1 or 
2 or 3 word search phrases entered into a search engine. 
 

1 word 

1. burton 

2. snowboards 
3. burton.com 

4. red 

5. tuning 
6. tees 

7. pants 
8. jackets 

9. helmets 

10. gloves 

2 word 

1. burton snowboards 

2. red helmets 
3. urban bags 

4. anon goggles 

5. mountain project 
6. green mountain 

7. first layer 
8. b movie 

9. boots tools 

10. sunglasses red 

3 word 

1. mini shred collection 

2. red helmets red 
3. helmets red protection 

4. apparel tees hoodies 

5. tees hoodies shop 
6. protection apparel tees 

7. packs board bags 
8. layer pants gloves 

9. helmets anon goggles 

10. bindings boots tools 

Table 1: Terms that Search Engines think Website is targeting 

http://www.w3c.org/
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4 Search Engine Keyword Rankings 

This table shows the rankings in the search engine Google for the keyword terms that are targeted 

for the website. 

This website has blank meta tags for keywords or description, so performances from a selection of 

section 3 are used. 

 

Table 2: Search Rank Information 

 

5 Website Keyword Grading 

Entia is able to grade your web page and tell you whether you can improve the targeting of your 

page.  The results quoted here is based on detailed analysis that can be made available. 

 

 

 

 

 

Tracked Search Term URL Engine Country Latest Rank Latest Rank Date

FALSE burton http://www.burton.com Google United Kingdom 3 22/02/2010

FALSE snowboard http://www.burton.com Google United Kingdom 3 22/02/2010

FALSE burton snowboards http://www.burton.com Google United Kingdom 1 22/02/2010

FALSE best snowboards http://www.burton.com Google United Kingdom not in top 50 22/02/2010

Your URL Grade for : best snowboards 

 

Your URL Grade for : snowboard 

 Your URL Grade for : burton 

After analyzing your page for the supplied keyword's prominence, we issue your page a letter grade (e.g. an A+ 

would mean that your keyword appears in 90-100% of our tool's parameters, while a C- signifies that your 

keyword appears in 50-54% of the tested elements).  

The higher the percentage, the better targeted your page is for the keyword you specified. 
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6 Keyword search volume 

The table shows how many times people have searched for relevant keywords.  This data used to 

review and optimise keyword / phrase strategy. 

 

Table 3: Keyword Search Volume 

 

 

Figure 1: Global monthly search volume graph (Note: Log scale) 

 

 

 

Keywords Advertiser Competition Local Search Volume: January Global Monthly Search Volume

burton 100% 2740000 11100000

burton snowboard 100% 201000 823000

burton jacket 93% 74000 368000

burtons 80% 246000 301000

burton snowboards 100% 74000 201000

snowboard 100% 3350000 13600000

snowboarding 100% 1500000 6120000

snowboards 100% 823000 1830000



Analysis: Burton Snowboards February 22, 2010 

 

www.entiatech.com 

 

C
h

ap
te

r:
 S

it
e 

A
u

th
o

ri
ty

 &
 B

as
ic

 L
in

k 
In

fo
rm

at
io

n
 

4 

 

7 Site Authority & Basic Link Information 

The table shows the authority of the website and basic information on links.  Every link can be 

analysed for its own authority and the anchor text used for the link.  Higher numbers are better. 

 

Page Authority  

URL score combining all link 

metrics 

Domain Authority  

overall score for the root 

domain 

Linking Root Domains  

root domains w/ links to this 

URL 

Total Links  

followed, nofollowed & 301'ing 

pages 

94/100 90/100 2,950 38,155 

Table 4: Website Authority & Basic Link data 

 

Basic Intelligence Report for www.burton.com 

Rank of the page www.burton.com      6.15 OUT OF 10 

Rank shows how popular a page is on the web. The more links to a page, the more popular it becomes. Links from important pages 

increase popularity, and your Rank, even more. 

 

Links to the page www.burton.com      38,155 links 
The total number of links to this page, counting links fromwww.burton.com and links that donôt increase the Rank. 

 

Root domains linking to the page www.burton.com     2,950 domains 
The number of different websites with links to this page. When compared to the number of links to this page, it can reveal how the 

links might be distributed across the web. 

 

Rank of the subdomain www.burton.com      6.35 OUT OF 10 

Domain Rank is a link popularity score based on how the domains, rather than just pages, link to each other. It is an indicator of a 

how popular www.burton.com among domains 

 

Page Strength for www.burton.com:        68% 

http://www.burton.com/
http://www.burton.com/
http://www.burton.com/
http://www.burton.com/
http://www.burton.com/
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8 Backlink analysis 

When people link to your website, these are terms they use to refer your website. 

Anchor Text Number of Occurrences 

burton 1007 

www.burton.com 383 

burton snowboards 351 

http://www.burton.com 95 

burton.com 50 

http://www.burton.com/ 33 

logo burton snowboards 25 

burton ltr 25 

burton snowboards/boots 24 

sponsored by burton 23 

burton snowboard 22 

bring mich zur burton internetseite 20 
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9 Website Quality and Number indexed pages at Search Engine(s) 

50 of 50 pages crawled 

Number of internal links (across all pages) 17183 

Number of outbound links (across all pages) 271 

Pages with unique <title> tags  45 

Pages with duplicate <title> tags  5 

Pages lacking <title> tags   0 

Pages with unique meta descriptions 45 

Pages with duplicate meta descriptions 5 

Pages lacking meta descriptions  0 

 

Pages indexed in Google   39 

Pages indexed in Yahoo!   22 

Pages indexed in Bing   45 

Average Google cache date  0 

200 (Allôs well)    45 

300 (Redirection)    0 

400 (Somethingôs wrong)   0 

500 (Server Error)   0 

 

10 Notes: 

The website uses flash elements and video. Has search, shop, forum, news, product information, 

and TV 
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11 About Entia Limited 

Entia Limited is a Strategic Digital Marketing Consultancy that is 

focused on providing Business & Marketing Strategy, Website 

optimisation and Website hosting to growing UK businesses. 

Based in Warwickshire, UK, the organisation is active in a diverse 

range of sectors, such as Motorsport, Engineering, Software, 

Media, Retail and Music. The portfolio of businesses receiving 

services range from start-ǳǇΩǎ to multi-national corporations. 

/ƻǊŜ ǘƻ 9ƴǘƛŀΩǎ ƻǊƎŀƴƛǎŀǘƛƻƴŀƭ ǾŀƭǳŜǎ ƛǎ ŀƴ objective, data driven approach to solving business 

problems.  Using processes, methods and tools, derived from a background in engineering and 

business theory, Entia differentiates by being rigorous, analytical and focused on your business 

goals.  With over seven years direct experience in the online sector, Entia aims to develop long-

term business partnerships with its growing customer base and to consistently deliver high 

growth and high returns on investment. 

If you are interested to know how we can help you maximise your investment online, please 

contact Samir at samir@entiatech.com or visit our website www.entiatech.com. 

Entia is currently active in 

R&D.  We are ÃÏÎÄÕÃÔÉÎÇ ȰÂÅÔÁȱ 

testing of a new Market & 

Competitor Intelligence  

product with select customers. 

If you are interested to get 

involved or to find out more 

please contact Samir at 

samir@entiatech.com 

ά9ƴǘƛŀ ǿŀǎ ǎǘŀǊǘŜŘ ǿƛǘƘ ŀ Ǿƛǎƛƻƴ ǘƻ ƘŜƭǇ ǇŜƻǇƭŜ ƛƳǇǊƻǾŜ ǘƘŜƛǊ ōǳǎƛƴŜǎǎŜǎ ŀƴŘΣ ƳƻǊŜ 

particularly, the effectiveness of their websites.  Initially offering simple consulting 

and design services this grew into website hosting, at the request of our customers. 

Customers frequently received poor service from low cost webhosts and often needed 

help with the technical side; bringing the hosting in-house solved their problems. 

Customers have recently been asking for more strategic assistance concerning getting the most from 

their website investment.  Consequently, Entia now offers marketing strategy and optimisation services 

to complement our existing web development and web marketing services.  By being able to draw on 

our extensive technical and business experience much earlier on in the decision making process, 

significant added value has resulted for our customers. 

I am personally excited to share the rigorous analytical apprƻŀŎƘŜǎ LΩǾŜ ƭŜŀǊƴǘ ŀƴŘ ŀǇǇƭȅ ǘhem within 

the context of our customers businesses.έ 

A message from Entia Founder:  Samir Abid, MBA BEng (Hons) Chartered Engineer 

mailto:samir@entiatech.com
http://www.entiatech.com/
file:///C:/SAMIR/ENTIA/Clients/Mark%20Webster/samir@entiatech.com
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